
 

I. Invention/Investigation 

 A.  Defined: invention is the creation of content for the composition. 
  1.  Creativity, research, past experience and knowledge are used to generate ideas and strategies. 
  2.  Adapting to self, situation and audience guide what to include or exclude from message. 
 B. Determination of main purpose of speech. 
  1. Making a "statement of purpose." 
   a.  Determine your general purpose (to inform, to persuade, or to entertain). 
   b.  If initial choice of topic is too broad, break down into more manageable sub-topics as necessary. 

   b.  Make a specific, one-sentence statement of purpose (containing an infinitive phrase like "to 
explain," "to describe," "to demonstrate," "to persuade," etc.). 

  2. Accessing your own creativity and frame of reference to find, develop a topic (broad topic discretion 
not a luxury present in most public speaking). 

   a.  Brainstorming (remember: also useful for developing a topic you already have). 
    1.)  Procedure: 
      a.)  As many ideas as possible. 
      b.)  No evaluation of ideas. 
      c.)  Play off other ideas. 
      d.)  Wildest ideas OK. 
    2.)  Make critical evaluation and selection after brainstorming. 
   b.  "Knowledge inventory” (Byrns) – more structured brainstorming in categories for topics. 
    1.)  Jobs. 
    2.)  Sports activities. 
    3.)  Skills. 
    4.)  Hobbies. 
    5.)  Travel. 
    6.)  Unique experiences. 
    7.)  Academic knowledge. 
    8.)  Contemporary issues. 
   c. Clustering (more structured). 
    1.)  Starts with a topic. 
    2.)  Uses circles and lines to connect/interconnect related topics. 
   d.  Free-writing: still more structured. 
 C. Main considerations of invention: 
  1.  Yourself: 
   a.  Speaking from your background (comfort zone). 
   b.  Your own interests, convictions considered -- your feelings will affect your performance. 

   c.  How worthwhile experience will be to you -- is this subject/approach time well spent in terms of 
your own needs/goals? 

   d.  Approach that emphasizes your communication strengths, avoids your weaknesses. 
  2.  Situation: 
   a.  Time available to prepare and to speak. 
   b.  Information/resources/assistance available. 
   c.  Physical environment. 
    1.)  Speaker’s space. 
      a.)  Podium - lectern. 
      b.)  Amount and flexibility of space. 
    2.)  Audience configuration. 



 

     
    3.)  Availability of needed equipment, materials. 
    4.)  Level of comfort/distraction, etc. 
   d.  Social/Psychological Situation. 
    1.)  Formal and informal purposes of occasion. 
    2.)  Social Environment dos and don’ts. 
    3.)  Psychological/mood considerations. 
  3. Audience (analysis/adaptation/awareness) 
   a.  Adapting speech composition through audience analysis. 
    1.)  Directly (through surveys, etc.) finding out as much as possible about relevant: 
     a.)  Audience attitudes. 
     b.)  Audience interests. 
     c.)  Audience knowledge. 
    2.)  Semi-direct sources (through informants, authorities, etc.). 

    3.)  Demographic analysis of audience for indirect discovery of audience attitudes, interests, 
knowledge – careful about stereotyping! 

      a.)  Size of audience. 
      b.)  Age. 
      c.)  Gender. 
      d.)  Education. 
      e.)  Cultural/ethnic background (including sub-cultures). 
      f.)  Group membership. 
   b.  Awareness and adaptation during the speech according to audience response. 
 D. Research 
  1.  A basic approach: 
   a.  Assess purpose and needs. 
    1.)  Clear and precise specific purpose statement helpful (ASAP). 
    2.)  Brainstorming for your already existing knowledge of subject (however speculative). 
   b. Organize the investigation with a plan. 
    1.)  Who (interviews, advice, etc.). 
    2.)  What (variety of sources). 
    3.)  Where (e.g., not just one library). 
    4.)  When (break task up into a number of steps with deadlines). 
   c. Recording information. 
    1.)  Complete bibliographic citation noted for each source. 
    2.)  Helps to use cards, recording one fact or quote on each. 
  2.  Sources of information. 
   a.  Personal (direct) sources. 
    1.)  Yourself. 
    2.)  Personal interviews. 
    3.)  Lectures/presentations. 
   b.  Mediated sources. 
    1.)  Efficient searching. 
      a.)  Data bases (especially premium data bases). 
      b.)  Search engines (which are not all equally useful). 
    2.)  Types of sources (consider a variety). 
     a.)  Books. 
      b.)  Professional Journals. 



 

      c.)  Magazines. 
      d.)  Newspapers. 
      e.)  Pamphlets. 
      f.)   Documents. 
      g.)  Websites. 
      h.)  TV. 
      i.)   Radio. 
   c.  Organizational sources. 
    1.)  Government agencies. 
    2.)  Private firms. 
    3.)  Community service organizations. 
    4.)  Special interest groups. 
  3. Using personal interviews. 
   a.  Largely untapped resource. 
    1.)  Experts in college and community. 
    2.)  Most cooperative if correctly approached. 
   b.  Suggested steps. 
    1.)  Reveal purposes and objectives of interview. 
    2.)  Make an appointment. 
    3.)  Plan an interview agenda. 
    4.)  Positive/non-threatening approach. 
    5.)  Follow up afterward (e.g., thank you note). 
   c. Using questions effectively. 
    1.)  Open vs. closed questions. 
    2.)  Primary vs. secondary questions. 
    3.)  Neutral vs. leading questions. 
 E.  Avoid the plagiarism problem. 
  1.  Understand what plagiarism is: using ideas without proper attribution. 
   a.  Including paraphrasing, not just quotations. 
   b.  Including distorting a sources message. 
   c.  Including faking a citation. 
   d.  Including self-plagiarism. 
  2.  Important ethical considerations. 
   a.  Severe consequences can follow committing plagiarism. 
   b.  Ignorance is not an excuse. 
  3.  Use correct citation style required (MLA, APA, etc.). 
   a. Complete citations. 
   b.  In-text citations. 
   c.  Standard for oral citation may be more relaxed, but they still should be done.  
  4.  When citation is not required: 
   a.  Information original to you (your own interpretation, or your own account as a witness). 
   b.  Knowledge common to a reasonably well-informed audience. 
  5.  When in doubt, ask for guidance! 
   

 
 
 

Rev. 7/'20 


