
Comm 100/Public Speaking                             Allan McKissick 
 

Assignment Description: Persuasive Speech 
 
Due Date:                  Points/Weight: 100/40 
 
 
Speech Organization: Use of the Ross Pattern is required.  In the Ross Pattern, the speech is 

developed through six stages: 
 
 Attention 
 Problem/Need 
 Solution/Satisfaction (Includes Introduction of Thesis) 
 Rebuttal of Opposing Arguments 
 Reinforcement of Thesis 
 Action (Call for Audience Action) 
 
Time Limits: The speech presentation should be between 5 and 8 minutes long. 
 
Outline: A complete-sentence, typed outline is required.  MLA style citations required, with in-

text citations in the outline, and a Sources Cited list after the text. The outline due date 
is posted in Canvas.  Actual speaking notes other than the required complete 
sentence outline may be used, but they must be in outline form (e.g., key-term, 
phrase, or mixed outline). 

 
Research Requirement: At least four credible sources required, properly cited to the listeners 

when the speech is presented.  Note: four sources may not be sufficient research, 
depending on the topic and its development. A personal interview with a credible 
(usually relevant expert) source is acceptable.  

 
Audio-Visual Aid: Use of a presentational aid is required. 
 
Criteria for Evaluation: Aside from what is noted above, the speech will be evaluated on the 

use of additional interest, clarity and retention strategies, like the Informative Speech.  
In addition, evaluation will stress the use of ethos, pathos and logos. In other words, 
the speaker’s attention to building and maintaining personal credibility, the choice of 
persuasive appeals in consideration of the audience, and the use of logically strong 
evidence and arguments will be stressed.   

 
 
To sum up requirements for this assignment… 
 
• Use of the Ross Pattern in a persuasive speech. 
• Five to eight minutes long. 
• Minimum four credible sources (& three types of reference sources) cited in the speech.                      
• Well-developed word-processed complete sentence outline. 
• MLA style (in-text citations and Sources Cited list).  
• Visual aid required. 



 
More on the Ross Pattern: 

 
I. Attention (Use a strategy). 

II. Problem/Need: 

A. Harm: 

1. Show that something undesirable/unacceptable is happening (or will happen). 

2. E.g., use examples, testimony, etc. for emotional impact.  

B. Significance:  

1. Prove that the problem is serious (wide-spread/frequent, etc.) enough to demand 
attention. 

2. E.g., use statistical evidence, expert testimony, etc. for logical proof. 

C. Audience identification: show the audience that it is THEIR problem. 

III. Solution: INTRODUCE YOUR THESIS IN THIS SECTION, NOT BEFORE. 

A. Explain your solution/thesis as necessary  

B. Solvency proof: prove that the solution will work. 

IV. Rebuttal: 

A. Identify opposing arguments. 

B. Show why they are incorrect, illogical or weak. 

V. Reinforcement to refocus the audience on your solution; possible strategies: 

A. Visualization: project into the future. 

1. Positive and/or negative visualization:  explain what will happen in the future, 
depending on whether or not the solution is adopted, 

2. Real and/or hypothetical scenario: use a hypothetical example or an  

example of where it has already happened.  

B. Added inducement: 

1. Additional proof (e.g., a story) could be offered. 

2. The audience could be offered an additional reward, etc., for accepting your 
solution. 

C. Summary/review of previous material. 

VI. Action: 

A. Call for the audience to take specific action. 

B. The best action steps are practical, immediate, and easy. 
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