
COMMUNICATION THEORY UNIT 
 

 
 
I.  Communication defined:  
 A.  Communication is sending verbal and nonverbal messages and/or it is perception. 
  1.  Verbal vs. nonverbal communication: 
   a.  Verbal communication:  language-based use of voice, body and objects to communicate. 
   b.  Nonverbal communication: non-language-based use of voice, body and objects to communicate. 
  2. Perception:  the interpretation of sense impressions. 
II. Model (see above): 
   A.  Components: 
              1.  Source: 
                   a.  Encodes and expresses. 
                   b.  Frame of reference: 
                      1.)  Communications skills. 
                       2.)  Knowledge. 
                       3.)  Attitudes. 
                       4.)  Social system. 
    5.) Culture. 
  2. Message(s): 
   a.  Verbal (language-based) vs. Nonverbal (non-language-based). 
   b.  Intentional vs. Unintentional. 
  3. Channel:  human body as basic channel -- also refers to communication tools.  
   a.  Voclactics (use of voice). 
                 b.  Kinesics (body “language”). 
               c.  Appearance and adornment. 
                  d.  Tactile (touch). 
                  e.  Objects and environment. 
   f.   Chronemics (use of time). 
   g.  Proxemics (use of space). 
   h.  Olfactrics (use of smell). 
  4.   Receiver (decodes, reacts based on frame of reference). 
  5.   Feedback (receiver’s response -- can also be multichanneled). 
           6.   Noise (interference): 
                a.  Physical: perceived through the senses. 
                   b.  Psychological: emotional states. 
    



  7.  Environment: situation or context 
   a.  Physical: directly perceived through the senses. 
   b.  Social: expectations (do’s and don’ts) define it. 
   c.  Psychological:  mood. 
   d.  Temporal (time): of day/week/month/year/etc. 
     B.  Transactional nature (nature of feedback, etc.) 
  1.  Feedback used by communicators to adjust messages for effectiveness. 
              2.  Sender and receiver communicate only in the shared (overlapping) frame of reference. 

 
 
III. Communication “contexts.”  
    A.  Intrapersonal:  internal processes (sensing/perception, thinking/memory, expression) – does not require the  
      presence of another. 
  B.  Interpersonal:  direct communication between a sender and a receiver in which the roles of sender and receiver  
      are shared (“turn-taking”). 
              1.  Dyadic:  one-on-one. 
             2.  Small group: in a group small enough to depend on interpersonal communication. 
       C.  Public:  direct communication in which there is a designated sender and a designated receiver or receivers 

(audience).  
  1.  “Turn-taking” stops. 
  2.  Feedback is restricted (how much is allowed depends on the social situation). 
 D.   Mass:  communication through a mass medium.  
  1.  A mass medium can reach masses of people – more than direct communication can.   
  2.  No direct feedback. 
IV.  Functions of communication (most basic function: survival). 
 A. Primary functions:   
  1.  Accomplishing work. 
  2.  Building/maintaining relationships. 
  3.  Recreation/relaxation. 
  4.  Self-Actualization (self-growth). 
      B.  Through three types of messages: 
  1.  Informative. 
  2.  Persuasive. 
  3.  Entertainment. 
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