
IV.  LISTENING UNIT 
 

 A.  Listening defined: “The perception of sound and related stimuli.” 
  1.  Reception/interpretation of sound. 
  2.  Non-sound cues (visual, etc.) that help interpret sounds. 
 B.  Importance of Listening Education: 
  1.  Listening as greatest proportion of communication activity. 
  2.  Relative inefficiency of most listening. 
  3.  All goals of communication undermined by poor listening. 
  4.  Lack of focus on listening in communication training. 
 C.  Types of Listening: 
  1.  Listening for enjoyment (“appreciative listening”). 
  2.  Listening for information (focus on understanding and retaining). 
  3.  Listening to persuasion for critical evaluation (weighing, evaluating, judging of material). 
   a.  Often the hardest because of natural resistance to changing frame of reference. 
   b.  Confirmation bias will obstruct with selective exposure, perception, and retention to support prior beliefs. 
 D.  Model of Listening - Three Stages: 
  1.  Hearing (factors include): 
   a.  Auditory acuity (ability to hear). 
   b.  Masking (noise at same frequency that covers stimuli). 
   c.  Auditory fatigue (tiring from monotonous or loud sound). 
  2.  Understanding through Frame of Reference (stages include): 
   a.  Analysis (for recognition of sounds). 
   b.  Mental reorganization (structuring sounds for recognition, retention). 
   c.  Association (with past experiences). 
  3.  Storage (process includes): 
   a.  Indexing (outlining or ranking information according to its importance). 
   b.  Noting sequence (arranging material according to time, space, other relationships). 
   c.  Forming sensory impressions (imaginary sensory experience, usually visual). 
 E.  Barriers to Listening: 
  1.  Hearing limitations (perhaps without the listener knowing). 
  2.  Lack of motivation (toward content, source, etc.). 
  3.  Ignorance (of vocabulary, concepts). 
  4.  Distractions (psychological and physical noise). 
  5.  Avoidance of difficult listening (conceptual difficulty, emotional impact, etc.). 
  6.  Antagonism or defensiveness toward message, source, etc. 
  7.  Length and/or complexity of message. 
  8.  Wandering mind. 
  9.  Expectations (causing selective perception, etc.). 
          10.  Self-Consciousness (concern with own image management, including faking attention). 
 F.  Strategies to Improve Listening: 
  1.  Before listening: 
   a.  Concerning suspected hearing problems:  if in doubt, check it out. 
   b.  Prepare (by learning about topic, etc.). 
   c.  Motivate self to listen (if necessary, “fake it until you make it”). 
   d.  Get ready to listen (mental, physical focus). 
   e.  Avoid or remove distractions. 
   f.  Switch roles (from speaker to listener, letting go of desire to respond). 
  2.  During listening: 
   a.  Listen supportively (encourage speaker) to help focus on speaker. 
   b.  Listen actively (analyze, reflect, ask questions). 
   c.  Reserve judgment or reaction (until the end, or at least keep “reopening” your mind). 
   d.  Paraphrase (repeat message back to speaker so it can be confirmed or modified) and  
        perception check (same for nonverbal messages). 
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